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From Postal Company Toward Network Company

Bagian 1: WHY Must We Do It?
Bab 1: The World Without Post Office?
Bab 2: Pos in a Changing Indonesia

Bab 3: The Challenges of POS Indonesia

Bagian 2: What Business are We Really In?
Bab 4: Stating Mission for the Customers

Bab 5: Charting Vision for the Shareholders

Bab 6: Leading Values for the People

Bagian 3: How to Make It Happen!

Bab 7: Reformulating the Core

Bab 8: Recreating the New

Bab 9: Reconnecting the Dot: Being a Real
Nerwork Company
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